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Our mission

To empower

people of all We achieve our mission through

ages to feel
confident and
fresh in their
skin by deliv-
ering results. WM il
We partner with We are driven We aim to nurture
experts and our  to remain atthe  your skin and the
clints to create forefront of the planet through
personalized skincare industry  climate conscious
solutions business pratices

REBEKAH STACEY | LUXIA SKIN | BRAND MANUAL 4 ART 458 | DESIGN FOR BRANDING AND IDENTITY | SPRING ‘24



v

based on our
A personalized skin care routine, beginning with skin
assessment. Our associate helps you select products,

provides samples for you to test at home, and sends a
reminder for reordering or reassessment

Prrpse

To provide
products

Pergonalify
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The full logo inculdes
the Luxia word mark

The capital L creates a
stem for the left |leaf
nodding the to spa like
experience customers
have at Luxia.
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The leaves convey
freshness, and
sustainable practices.

Additionally, the
leaves form a heart
highlighting the
supportive and

genuine nature of the
brand.

Finally the right leaf
has a hidden “L” a
nod to the brand
name Luxia.
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Only use the logo on
approved brand colors

Primary background color

LOGO COLORS
SECONDARY COLORS
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This outlines
what not to
do when
altering the

Luxia logo.
Do not change the logo

Do not stretch the logo
color
«

Do not change the spaceing
between the logo and the

“ brand name

Do not crop the logo Do not add any patterns or
illustrations to the logo

<
&
Do not change the font &/%/

Do not add anything
inside the logo

Do not add any effects Do not change the placment
to the logo of the leaves
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This outlines
alterations that

are allowed for
the logo.

Do keep the orginal logo
colors

Do use a black and white
logo when higher contrast
is needed
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Do rotate the symbol (without
the text) by only 25 degrees

Y

Do use the black and white
logo at thumbnail size
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The offset of Luxia’s
logo can be

measured 1.5

inches from the

center of the logo.
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The sage green of

the logo symbolizes
sincerity, harmony and
freshness.

The pink highlights
the youthfulness of the
brand.
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HEX HEX

#eba5b8 #aObbabs

RGB RGB

230 165 184 160 187 165
CMYK CMYK

0% 28% 20% 10% 14% 0% 12% 27%
HSL HSL

342 57% 77% 131 17% 68%
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Adeifional) Erasd (sfors,

These colors are
also support the
overall personality
of the brand with

a calming blue,
delicate pink,
luxurious purple
and a welcoming off
white.

HEX HEX HEX HEX
#icfdee #54648¢c #t6dfeb #380525
RGB RGB RGB RGB
252 244 238 ESKONVIRNY A6 223 230 Rl Rl
CMYK CMYK CMYK CMYK
0% 3% 6%1% WALERENETA0% 9% 7% 4% | AR ATA
HSL HSL HSL HSL

26 70% 96% VHMRWAYTIINA3A? 56% 92% YRS UN
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Luxia’s type, above

the beyond script,

has a hand written

calligraphy look 74%%{/ 6 :
conveying the 7%0 WW
genuine and
supportive nature of

e oremdl ABCELEIHTIAPMNOTRGANNY.
whecdefyhijtlimmppseriys

1234567890!@#$%N&**()
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Avenir Next Cyr is AV?nir N?Xt Cyr
Luxia’s secondary type a Medium ltalic
becuase of its clear

legibility, versatility
and clean look. abcedefghijklmnopqgrsvwxy

ABCEDEFGHIJKLPMNOPQRSTUVWXYZ

1234567890!@#$%&**()

Avenir Next Cyr
Aa Regular

ABCEDEFGHIJKLPMNOPQRSTUVWXYZ

abcedefghijklmnopqgrsvwxyz
1234567890!@#$%N&**()

Avenir Next Cyr
Aa Light

ABCEDEFGHIJKLPMNOPQRSTUVWXYZ

abcedefghijklmnopgrsvwxyz
12345678901@#$% N &**()

REBEKAH STACEY | LUXIA SKIN | BRAND MANUAL 18 ART 458 | DESIGN FOR BRANDING AND IDENTITY | SPRING ‘24






Confidence
through
results

W‘F
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937
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s Cleanse’
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Luxiaskin Stories » Watch All <

2.487 11579 634 QQ /> /> /> Follow Requests
posts followers following ]

LuxiaSkin Mariarar... NicolaTo... Flishflisher Minery... .
W) mrrmme

w Luxiaskin

il 9 =

Activity

LuxiaSkin Q user_1 Liked your photo.

Skin care made for you

Confidence through results user_2 started following you.

Luxiaskin.com.ar/

user_6 started following

you. Following

you.

# user_3 started following
|

user_1and user_2liked
your photo. @

user_6 started following
you.

. user_2 commented on a post
¥ 18,888 likes you're tagged in: @
LuxiaSkin New product alert Il Night time

creams user_2 commented on a postyou’re

tagged in: #travel #friends #naturelover
#sunset #photography

user_1and user_2liked
your photo.

user_2 started following you. m

user_1 Liked your photo. 40 i\:‘(
.

h Q
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